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Essay 1: Semiotic Analysis of a Print Advertisement Introduction 
Advertisements have become a part of our day-to-day lives; over the year's competition in the market, the sector has spiked at very high rates. The competition has therefore called for the improvement and diversification of the advertising sector. It has come to the point where we are surrounded everywhere by an advert trying to market a product. As I was driving last week I noticed a huge billboard that had just been placed, it was a Coca-Cola soft drink advert. The ad was quite appealing to the eyes and captured most of my attention for the rest of the drive home. I noticed that even hours later, I still had the ad on my mind. Could it have made such an impact on my mind? To understand this, I needed to understand the chemistry behind it.
           Nowadays, each company has adverts for the product they are offering, mostly these printed adverts consist of images, details of the product being sold and often a hidden message. The most common channel for portraying these adverts is the media; this should accommodate semiotics to diversify further the analysis of the message portrayed by the said advert. Further on, we shall observe the use of signifiers in the advert and onward decode the Coca-Cola advert mentioned earlier. 
[bookmark: _GoBack]By understanding the signs of life, we will understand the chemistry between the advert's observation and the genuine understanding and tapping into the consumers' psychology to ensure the advertisement's efficiency. Based on extensive research about the semiotic analysis of adverts, we shall be able to declutter the information into tiny bits. relate all together to give a Lasting and convincing impression. Understanding body language is crucial to the semiotic analysis of the ad, most outstanding the study of the environment created, product impression, and hidden message. These three concepts will help the essay portray its intended analysis.

